Entrepreneurial Educational Resources and Development Centers
in Pennsylvania


University of Pennsylvania, Wharton School of Business
In 1973, The Wharton School became the first school to develop a fully integrated curriculum of entrepreneurial studies. Today Wharton, through Wharton Entrepreneurial Programs, supports and seeds innovation and entrepreneurship globally through teaching, research and outreach to a range of organizations through its many programs, initiatives and research centers. At the same time, Wharton students and alumni are helping to build entrepreneurial enterprises around the world and impacting virtually every industry. 

· Sol C. Snider Entrepreneurial Research Center
· Goergen Entrepreneurial Management Program
· Wharton Small Business Development Center
· Business Plan Competition 
· Venture Initiation Program
· Entrepreneur-in-Residence Program
· Wharton Entrepreneurial Programs Awards
· Center for Technology Transfer
· Graduate & Undergraduate Studies: MBA Major in Entrepreneurial Management, Undergraduate Secondary Concentration in Entrepreneurship
· Wharton Entrepreneurs
· Recent Research & Activity
Source: http://www.wharton.upenn.edu/whartonfacts/entrepreneurship/
Philadelphia: Empowerment Group

Megan Barnes at 215-427-9245 ext. 4 or mbarnes@empowerment-group.org.
American Women's Economic Development Corporation 
http://www.awed.org 
American Woman's Economic Development Corporation is a not-for-profit organization committed to helping entrepreneurial women start and grow their businesses.

Center for Entrepreneurial Leadership Clearinghouse on Entrepreneurship Education (CELCEE) 
http://www.celcee.edu 
CELCEE is a non-profit organization that acquires information related to entrepreneurship education from journal articles, web sites, syllabi, conferences, pamphlets, curriculum guides, government publications, videos, books, computer software, and more. These diverse resources pertain to entrepreneurship education and related topics from K-12 to post-graduate studies, and from rural America to urban Asia. CELCEE allows you to conduct all your research from one easy-to-access online source. 

E-magnify.com 
http://www.e-magnify.com 
E-magnify.com is the website of Seton Hill University's National Education Center for Women In Business. With a focus on entrepreneurship, e-magnify offers convenient access to a unique mix of business resources, educational offerings, articles, and practical advice to help women of all ages learn, network, grow, and succeed. 

Entreworld 
http://www.entreworld.org/ 
A web-based clearinghouse site for and about entrepreneurs. 

	
	Entrepreneurial Revolution Video - Multimedia This PBS-produced documentary tells the stories of real entrepreneurs and how they are a part of the hottest phenomenon in the nation's free enterprise system.

	 

	 
	Leading at the Speed of Growth Drawing on the resources of the Kauffman Center For Entrepreneurial Leadership, this book by Katherine Catlin and Jana Matthews is filled with "lessons learned" from more than 500 entrepreneurs. The authors provide a roadmap for successful navigation through the three stages of entrepreneurial growth -and detail how your role as leader is different at each stage.
Rural Entrepreneurship: Environmental Scan This report focuses on the opportunities and barriers to rural entrepreneurship, the issues associated with promoting entrepreneurship in this market, efforts to address these issues and the implications for the Kauffman Center's activity in this area.

	 

	 
	Successful Experiences of Entrepreneurship Center Directors Research findings by Nancy Upton, Ph.D. based on experiences at the top university entrepreneurship programs.

	 

	 
	The Kauffman Center Report on Women Entrepreneurs; Unlocking the Potential to Create Opportunity, Jobs and Wealth This report outlines six key priorities that should be addressed over the next three to five years to bring women entrepreneurs into the fold and inject new vibrancy into our economy.

	 

	 
	¡Visión! Hispanic Entrepreneurs in the United States Visión! is groundbreaking work that frames the best practices of truly successful entrepreneurs in the Hispanic community.


Mennonite Economic Development Associates (MEDA) North American Business Development Programs http://www.meda.org/nabd/
SCORE http://www.Score.org 
With volunteer business counselors, SCORE provides small business mentoring and advice on the full range of business topics. 
Small Business Notes http://smallbusinessnotes.com/ 
Provides information and resources useful to entrepreneurs, including information about education and training. 
YES Institute http://www.sayyes.com 
YES! Institute created and produces the first and only 24-hours-a-day, 7-days-a-week live Internet web cast channel designed specifically for entrepreneurs. The YES! Webcast Channel is an eclectic mix of interviews, how-to programs, interactive workshops and business community chat groups designed for the next generation of entrepreneurs. The channel also features interactive programming on topics such as money, marketing and business plans. 
National Governors Association Center for Best Practices-Entrepreneurship 
http://www.nga.org/common/issueBriefDetailPrint/1,1434,588,00.html 
The National Governors Association (NGA) is the collective voice of the nation's governors. The NGA Center for Best Practices focuses on state innovations and best practices on issues that range from education and health to technology, welfare reform, and the environment. 
The 2nd annual Make Change! Youth Social Entrepreneurship Conference: 
Make Change!, the 2nd Annual Philadelphia Youth Social Entrepreneurship Conference is a new event that brings together students form all over Philadelphia to address the issue of youth- led socially responsible businesses. Youth Venture, the Empowerment Group, and The Enterprise Center have collaborated to empower our youth to take active roles within their communities. This full day event will involve education and competition as groups of high school students create socially conscious business plans. In addition to other awards and prizes, the students will be afforded the chance to apply for a Youth Venture $100 start-up grant to turn their ideas into real businesses. 

Friday, April 21, 2006 
11:00-4:00 pm 
Enterprise Center
4548 Market Street
Philadelphia, PA
Empowerment Group http://www.empowerment-group.org/
The Empowerment Group is a non-profit organization located in Kensington, North Philadelphia. Our mission is to accelerate economic growth in distressed urban communities by cultivating local entrepreneurship. Our bottom line is to create positive, lasting change for our clients, their families and their communities. 
We offer entrepreneurship training and resources for entrepreneurs of all ages and backgrounds:

Philadelphia Entrepreneurship Program: Our comprehensive bilingual training program for adults interested in starting or growing their own business.

Youth Entrepreneurship Program: It’s never too early to learn how to start your own business!

Bilingual Business Resource Center: Access important information to start your own business, on-line!
The Enterprise Center http://www.theenterprisecenter.com/ 

Temple University Fox School of Management http://sbm.temple.edu/sbdc/
Succeeding with a small business takes courage, hard work and perseverance. At the Temple Small Business Development Center (SBDC) we understand small businesses and the men and women behind them. The Center is designed to guide you as a small business owner and aspiring entrepreneur, onto the path to success. We are an outreach center of the Fox School of Business and Management at Temple University. The Temple SBDC offers a variety of services listed below: 

Consulting and Coaching: If you are a start-up or an existing business you have the opportunity to expand your knowledge with free one-on-one consulting with a Temple SBDC consultant.

BIZWORLD

Real-World Entrepreneurship through a Project-based Simulation Program

Catherine Hutton, Executive Director
BizWorld Foundation
444 De Haro Street, Suite 203
San Francisco, CA 94107 
415-503-5880
Email: catherine.hutton@bizworld.org
Web site: www.bizworld.org
Focus: Recommended for 3rd-8th grade students

Abstract: Students will work in teams to start and run their own small businesses in a simulated friendship bracelet industry. Taking on different leadership roles, students learn the basics of money management and entrepreneurship, as they apply for jobs, and design, manufacture, market and sell their products in a simulated marketplace. Relevancy: Prepare students for the real world and beyond by teaching key concepts in a way that is creative and challenging. Students experience the dynamics of business as it relates to math, economics, and language while promoting teamwork, critical thinking and leadership.
BizWorld gives educators the opportunity to: 

· Create relevance in the classroom: Motivate students to excel in school by teaching traditional subjects within a real world context 

· Improve financial literacy: Empower students with the skills they need to become financially stable and economically responsible members of society 

· Encourage achievement: Inspire students to think big and realize that a little ambition holds a lot of potential 

· Learn more about this standards-based, supplementary curriculum that reinforces academics through real world, hands-on activities at www.bizworld.org

DECA, Inc.

Edward L. Davis, Executive Director
Priscilla McCalla, 
Director, Professional and Program Development
DECA, Inc.
1908 Association Drive
Reston, VA 20191
703-860-5000
Fax: 703-860-4013
Email: ed_davis@deca.org
Email: priscilla_mccalla@deca.org
Web site: http://www.deca.org 

Focus: Marketing, management, and entrepreneurship education

Economics America

Executive Director
National Council on Economic Education
1140 Avenue of the Americas
New York, NY 10036
212-730-7007

Geographic Area: National

Abstract: The National Council on Economic Education developed Economics America. Each year, through a network of state councils and university-based centers, Economics America trains approximately 120,000 teachers.

These teachers, in turn, teach basic economics to over 7 million students. Economics America outlines a core curriculum as well as recommended materials. The curriculum is designed to accommodate variations in school organization. Economics America also offers a series of nationally-normed tests of economic understanding and a developing array of instruments to assess student performance.

EnterprisePrep…Preparing At-Risk Teens

Scott Reznick and Kathleen Weber, Partners
Small Business Training (SBT)
7A West 82nd Street
Harvey Cedars, NJ 08008
609-361-7639
Email: scottreznick@comcast.net 
Focus: High Schools, Technical And Community Colleges, Community-Based Organizations, Private Sector Partnerships.

Abstract: EnterprisePrep, a hands-on, standards-based business ownership and skills curriculum, prepares at-risk, low-achieving teens for training in entrepreneurship and high performance careers. Business ownership--opportunity, responsibility, authority--gives them a reason to learn, builds self-confidence, and inspires ambition and achievement. In 8 Philadelphia high schools, 400 students with a history of poor attendance, grades, and test scores are using the prototype EPrep curriculum to learn how to become entrepreneurial.
EPrep students immediately invest in a class or club corporation that owns kiosks, in-school single-product-line retail businesses. To maximize profits and dividends, they work hard and learn to work smart. In Corporate Meetings they master fundamentals of small business management and, as their corporation's only voting shareholders, make bottom-line business decisions. In Workshops, students develop SCANS-based communication, thinking, teamwork, and autonomy skills to complete increasingly complex tasks at growing levels of independence. Kiosk team members rotate roles; they use corporate contract standards to assess their own and peer performance, set improvement goals, and earn sweat equity for outstanding effort.
EnterprisePrep corporations create wealth for their communities: they pay dividends to shareholders and rent to sponsors, generate seed capital, strengthen business partnerships, and support local economic revitalization. EPrep can improve attendance, grades, graduation rates, and test scores. Student businesses can fund curriculum costs and other sponsor expenses.

At-risk teens often see economic opportunity as a minimum wage career and education as irrelevant. owning a business changes their outlook on economic opportunity and education. EPrep students see tangible evidence--profits and dividends--of what they have achieved, foresee careers as productive, prosperous employers and employees; and prepare to pursue high performance careers and entrepreneurship.
Scott Reznick has helped low- and moderate-income entrepreneurs finance and build businesses since 1982. The founder and president of Commonwealth Development Associates, Inc., Scott works with the Federal, state, and local governments to create innovative business development and infrastructure investment programs that support self-reliance and economic revitalization in distressed urban and rural communities. Scott and Kathleen Weber founded Small Business Training in 1990 to teach urban teens and adults how to start, manage, and grow school- and community-based enterprises. Business development capital, while necessary, was not sufficient.

Early SBT projects included the Federal Transit Administration's Finance Handbook for van pools owned and operated by public housing tenants' associations to provide reliable local transportation and reverse commuting to suburban jobs. Scott and Kathleen first focused on urban teens with a model youth microenterprise incubator development guide written for The National Mentoring Partnership.
EnterprisePrep prototype development began in 4 Philadelphia high schools in 1996. SBT has received financial and administrative support from principals, the School District of Philadelphia Office of Education for Employment, Communities In Schools of Philadelphia, The National Mentoring Partnership, local corporations and foundations.
Future Business Leaders of America-Phi Beta Lambda, Inc. (FBLA-PBL)

Jean Buckley, President and CEO
Becky Grant, Programs Coordinator
FBLA-PBL, Inc.
1912 Association Drive
Reston, VA 20191
Phone (Becky Grant): 800-325-2946, ext. 120 
Fax: 703-758-0749
E-mail: jbuckley@fbla.org 
E-mail: bgrant@fbla.org 
Web site: www.fbla-pbl.org 
Focus: Our mission is to bring business and education together in a positive working relationship through innovative leadership and career development programs.
Geographic Area: National
Age Level: Students (middle, high school, and college) pursuing a career in business or business-related fields.
Abstract: FBLA-PBL is the largest student organization in the country for business and business education students. Our four distinct divisions are: 

· FBLA for high school students 

· FBLA-Middle Level for junior high, middle and intermediate school students 

· PBL for college students 

· Professional Alumni Division for business people, educators, and parents who support the goals of the Association

FBLA-PBL is headquartered in Reston, Virginia, and organized on local, state, and national levels. Business teachers/advisers and advisory councils (including school officials, businesspeople, and community representatives) guide local chapters. State advisers and committee members coordinate chapter activities for the national organization.
Membership in FBLA-PBL provides exciting ways to learn and practice entrepreneurship in a co-curricular format. Through their local school chapters students have an opportunity to use FBLA-PBL materials to study the various facets of entrepreneurship and the American Enterprise System. They can use their knowledge to compete as a group in our Entrepreneurship and Business Plan contests and individually in Business Plan. Several other competitions are available such as Economics, Business Procedures, Business Law, Business Math, Business Communications, and others that will enhance their entrepreneurial skills and give them the ability to compete at district, state, and national levels.
FBLA-PBL also heavily emphasizes the role of leadership in becoming a successful entrepreneur. Students have an opportunity to participate in leadership programs at all levels of the organization. Our premier training program is our Institute for Leaders, which is a two-day extensive leadership program divided into six tracks-one of which is the Entrepreneurship Track, which features business plan competition and mock venture capital presentations. 

Helping to round out the overall experiences of our students, a priority is placed on giving back to the community through various service programs, the largest being the March of Dimes, our community service project. A service learning curriculum along with other curricula and lesson plans are available free of charge for use by our chapter advisers.
Junior Achievement

Junior Achievement, National Headquarters
One Education Way
Colorado Springs, CO 80906
719-540-6248 
Fax: 719-540-6175
Web site: http://www.ja.org
Focus: Business management skills

Geographic Area: National and international

Products and Services: Materials and support services

Age Level: youth

Abstract: Junior Achievement is a 75-year-old volunteer-based group that educates young people from elementary school through high school about business and economics. It is the oldest and largest nonprofit business and economic education organization in the world. Approximately two million students participate in Junior Achievement programs. All programs are taught by volunteers from the business community. Junior Achievement is the world's largest and fastest-growing nonprofit economic education organization.
Their purpose is to educate young people to value free enterprise, understand business and economics, and be workforce ready. Junior Achievement reaches more than 2.6 million U.S. students each year in cities, suburbs, and rural areas. Junior Achievement programs give young people practical, engaging, and informative lessons that educate them about business and economics and help prepare them for fulfilling professional careers.
Programs complement the class curricula and are easily integrated into the lesson plans of each grade level. Programs include Elementary Schools, Middle Schools, High Schools, Exchange City, JA B.A.S.E., and Groundhog Job Shadow Day.
The Junior Achievement Elementary School Program includes seven grade-specific curricula for students in kindergarten through sixth grade. The Junior Achievement Elementary School Programs include:

· Ourselves: A basic introduction to personal economic issues. 

· Our Families: An overview of families and their economic responsibilities. 

· Our Community: A study of the responsibilities of, and opportunities available to, community members. 

· Our City: An examination of career opportunities and the interdependence of businesses in a city. 

· Our Region: A study of state and regional economics, businesses, and resources. 

· Our Nation: An analysis of business operations in the free enterprise system. 

· Our World: An examination of international trade. 

The middle school programs build on Junior Achievement’s Elementary School Program and include:

· Personal Economics: A program that helps students assess their personal skills and interests, explore career options, learn job-hunting skills, and discover the value of an education. Students also learn about budgets, personal and family financial management, and the use and abuse of credit.

· Enterprise in Action: These lessons teach students the principal characteristics of the American economic system and the role of business in this system. Students learn the steps of organizing a business and producing and marketing a product. They also study the social responsibilities of business and the role of government in the U.S. economy.

· The International Marketplace: This program helps students appreciate how they are connected through trade to people and cultures throughout the world. The program illustrates how resources of selected countries affect their cultures, governments, and economic systems.

· The Economics of Staying in School: With a series of powerful lessons, at-risk students are introduced to the benefits of education through activities including a board game, household budgeting, and role playing. The program will take a look at career opportunities and the skills required for each type of job.

The Junior Achievement High School Program includes:

· Economics: A one-semester course for 10th-, 11th-, and 12th-grade students. It is taught by an economics teacher in partnership with a business consultant who visits a class ten or more times during the school semester. This program meets the guidelines of those states and school districts across the nation that require a course in economics for high school graduation.

· Company Program: Students learn about the role of business and operate their own company as part of a school-based organization, club, or classroom enterprise or as an after-school activity. During a semester or over 15 weeks, they sell stock to raise capital, elect officers, buy materials, market a product or service, pay a dividend to stockholders, and liquidate their company.

· Success Now: This program takes students through an assessment of personal and academic skills. Students explore the relationship between their current personal and academic accomplishments and future employment and academic goals.

· Globe: Through an international enterprise, students learn the basics of foreign trade, set up and operate a company, work with students from other nations, and begin to appreciate the diversity of business cultures worldwide. 
Making Cents

Fiona Macaulay, President
Making Cents
Suite 100, 3417 Brown Street N.W.
Washington, D.C. 20010
888- 771-5089
202-232-3590
Fax: 202-232-3598
Email: info@makingcents.org
Web site: http://www.makingcents.org
Abstract: The Making Cents Business Ventures entrepreneurship curricula and BEST Game business simulation games are being used by thousands of teachers in 14 different countries around the world. Making Cents curricula have been developed to build essential business skills and life skills while simultaneously developing personal and business confidence to effectively equip students with the skills and confidence to set up a business or to work as 'intrapreneurs' within an organization. The Making Cents course is designed for teachers and youth leaders who are:

· Thinking about offering an entrepreneurship class and need a dynamic curriculum and the know-how to get started. 

· Already teaching entrepreneurship courses and are interested in enhancing their skills and learning proven techniques for entrepreneurship teaching success. 

Making Cents offers 2-day teacher training courses which enhance entrepreneurship instruction and the use of Making Cents' curricula. Making Cents Teacher Training Courses are offered throughout the United StatesA and Canada. We also provide training courses that are tailored for specific groups. The content covered in the 2-day course includes:

· Highlighting goals and objectives of entrepreneurship education. 

· Building facilitation skills. 

· Developing skills for teaching in an interactive way. 

· Discovering how to develop a creative learning environment. 

· Implementing Making Cents' Business Ventures in your entrepreneurship
curriculum. 

· Learning how to integrate practical, theoretical, and simulated business
teaching. 

Course participants receive:

· 15 hours of high-level, hands-on, interactive training. 

· Teacher's training course manual. 

· Youth entrepreneurship teaching certificate. 

· Resource guide. 

The Making Cents Youth Entrepreneurship Teacher Training course will leave you prepared to run a successful, dynamic, and fun entrepreneurship course for your students.
My Own Business: A Free Internet Course On How To Start A Business 

Phil Holland, Founder and Chairman
My Own Business, Inc.
P.O. Box 8039 
Rowland Heights, CA 91748 
562- 691-1839 
Fax: 562-691-3060
Email: pholland@myownbusiness.org 
Web site: www.myownbusiness.org 
Abstract: My Own Business, Inc., a nonprofit 501(c)(3) seeks to help foster, support and sustain the important and dynamic contributions of small businesses by helping entrepreneurs gain valuable knowledge. The organization provides a free comprehensive online Entrepreneurship course for small business owners, prospective entrepreneurs and other students of enterprise. 

Too often people fail in business because they make avoidable mistakes. This eleven-session virtual business seminar focuses on the most important areas of business for start-up and already operating businesses to achieve success. The course is interactive with audio sound bytes, quizzes, feedback and an online tool to create your own business plan. 

The course can be pursued in sequence, or each of the eleven topic sessions can be studied independently. Topics covered include: 

· Deciding on a Business 

· The Business Plan 

· Basic Computer and Communication Tools 

· Organization and Insurance 

· Location and Leasing 

· Accounting and Cash Flow 

· How To Borrow Money 

· E-Commerce 

· Buying a Business or Franchise 

· Opening and Marketing 

· Expanding and Handling Problems 

How We Got Started - In response to the 1992 Los Angeles riots, successful entrepreneur Phil Holland founded My Own Business, Inc. to share his expertise and experience in creating businesses with the people whose neighborhoods most required rebuilding. The first classes were held in Compton, California.
Over a span of ten years, MOBI has improved, updated and refined the course to support the development of new businesses. In response to interest in and demand for the course, it is now offered worldwide via the Internet. 
My Own Business, Inc.'s Board of Directors is composed of a team of eminently successful entrepreneurs and professionals who share their expertise and practical know-how in topics covered by the course.
Phil Holland, Founder and Chairman, founded Yum Yum Donut Shops in 1970, which grew from a one-shop operation to the largest privately owned chain of donut shops in the United States. He now operates shopping centers. He is the author of "How to Start a Business Without Quitting Your Job," (Ten Speed Press, 1992), and the Book-of-the-Month Club selection, "The Entrepreneur's Guide," (G.P.Putnam's Sons, 1984). 
National Education Center for Women, Seton Hill College
Opportunities for Women In Business

Jayne Huston
National Education Center for Women
Seton Hill College
Box 389 F Seton Hill Drive
Greensburg, PA 15801
724-830-4608
724-834-7131
Email: huston@setonhill.edu 
Focus: Exposing young people to entrepreneurship as a viable career option through an intensive summer exploration activity

Geographic Area: National recruitment for Camp Entrepreneur, Pennsylvania for Summer Entrepreneurship Adventure

Products and Services: Entrepreneurship summer camp host site opportunities

Age Level: Middle school and high school students

Key Partners: Women business owners, school district personnel, Small Business Development Centers

Abstract: This program will feature the award-winning Camp Entrepreneur This program has been exported to sites across the country, including the University of North Florida, Jacksonville, Florida; College of St. Mary, Omaha, Nebraska; Youngstown State College, Youngstown, Ohio; and DePaul University, Chicago, Illinois.
Camp Entrepreneur has been featured in a variety of national media, including CBS Saturday Morning; Court-TV’s youth talk-show forum, "Your Turn"; American Airline’s trade publication, American Way; and Seventeen and Entrepreneur magazines.
In addition to Camp Entrepreneur, they are responsible for the development and implementation of a year-round youth entrepreneurship curriculum currently being modeled in two Westmoreland County school districts, as well as the coordination of an Appalachian Regional Commission–funded co-educational "Summer Entrepreneurship Adventure" residential camp. 
National FFA Organization

Director
6060 FFA Drive
P.O. Box 68960
Indianapolis, IN 46268-0960
317-802-6060
Fax: 317-802-6061
Email: webmaster@ffa.org 
Web site: http://www.ffa.org
Abstract: FFA is a school-based part of agricultural education programs in public schools and is federally chartered by Congress through the U.S. Department of Education. The FFA's 450,752 members and 7,503 chapters represent all 50 states, as well as Puerto Rico, the Virgin Islands, Guam, and Rota. FFA is a diverse organization, operating in rural, urban, and suburban schools. Students age 12–21 enrolled in agricultural education programs are eligible for membership. 

Chapters are organized in schools with agricultural education programs. There are 7,241 FFA chapters across the country. Members are junior high, high school, and post-secondary students age 12–21. Ninety percent of the 449,814 members are in grades 9 through 12. Student officers work closely with their advisors to conduct business at the chapter, state, and national levels. Advisors are agricultural education teachers in public high schools. There are more than 11,000 FFA chapter advisors.
Like other student service organizations, FFA holds competitions. The FFA’s National Agri-Entrepreneur Award Program recognizes students’ business plans. Entrepreneurial education in FFA is provided in partnership with the Center for Entrepreneurial Leadership at the Kauffman Foundation.
National Foundation for Teaching Entrepreneurship (NFTE)

Steve Mariotti, Founder and President
The National Foundation for Teaching Entrepreneurship (NFTE)
120 Wall Street, 29th Floor
New York, NY 10005
212-232-3333
Fax: 212-232-2244
Email: stevem@nfte.com
Web site: www.nfte.com
Focus: Teaching entrepreneurship to low-income youths, training teachers, developing curriculum, and providing alumni services

Geographic Area: National

Products and Services: Teacher training certification courses, online curriculum, textbooks, BizBags, workbooks, videos, teacher resource guides

Age Level: School-age youths (elementary through high school, with emphasis on 12-to-18-year-olds)

Key Partners: Babson College, Georgetown University, NAACP, U.S. Mint, Microsoft

Abstract: The National Foundation for Teaching Entrepreneurship (NFTE), founded in 1987 and based in New York City, teaches low-income young people the basics of starting and operating their own businesses by creating curriculum, training teachers, and providing alumni services. Since its inception, NFTE has reached over 26,000 youths and trained and certified over 1,100 teachers in 40 states and eight countries through our "NFTE University" teacher training program, in partnership with Babson College in Massachusetts and Georgetown University in Washington, D.C.
NFTE was founded as a dropout prevention and academic performance improvement program for students who were at risk of failing or quitting school. NFTE’s intention was, and still remains, to teach and directly impact students’ basic academic and life skills through a hands-on entrepreneurship and business ownership curriculum. 
NFTE’s intensive "mini-MBA"–style programs not only train participants in the basics of starting and operating small businesses, but also teach math, reading, and writing, and develop critical thinking and workplace readiness as well as teamwork, planning, organization, communication, and decision-making skills. By mastering these essential academic and life skills, young people of all backgrounds are able to learn how to become successful entrepreneurs and economically self-sufficient.
NFTE operates year-round programs in: Boston; Chicago; New York City; New Haven, Connecticut; Pittsburgh; Sacramento, California; San Francisco; Washington, D.C.; Fairchester (Fairfield County, Connecticut, and Westchester County, New York); and Wichita, Kansas. NFTE also runs summer BizCamps in multiple cities throughout the country and internationally has licensed programs in Argentina and Belgium.
REAL Enterprises, a program of CFED

Anna Koltchagova
REAL Enterprises 123 West Main St. Ste 210
Durham, NC 27701
919-688-6444
Fax: 919-688-6580
Email: info@realenterprises.org
Web site: www.realenterprises.org
Focus: Experiential entrepreneurship education in schools (K–16) and community organizations

Geographic Area: 400+ schools and community organizations in 43 states nationwide, with 65 active elementary/middle school, high school, and post-secondary programs in the Appalachian Region. International programs active in Australia, Norway, Brazil, East Africa, Thailand, and the United Kingdom. Serves predominantly rural areas, but also a growing number of urban sites. Ten state-level or regional member REAL organizations provide support to local programs; seven are in the ARC region (Alabama, Georgia, Mississippi, New York, North Carolina, Virginia, and West Virginia), others include Michigan (Upper Peninsula), Vermont, and Washington. 
Predominantly rural, but a growing number of urban sites. Thirteen state-level or regional member REAL organizations provide support to local programs; six are in the ARC region (Alabama, Georgia, North Carolina, Pennsylvania, Virginia, and West Virginia).Others: Maine, Michigan (Upper Peninsula), Oklahoma, Texas, South Dakota/Nebraska, Vermont, Washington.
Products and Services: Comprehensive professional development program for instructors (institutes, in-service seminars, site visits); experiential, activity-based entrepreneurship curricula with integrated technology and student workbooks for high school/post-secondary ("REAL Entrepreneurship") and elementary/middle schools ("Mini/Middle REAL"); . 

Products and Services: Comprehensive professional development program for instructors (institutes, in-service seminars, site visits); experiential, activity-based entrepreneurship curricula with integrated technology and student workbooks for high school/post-secondary ("REAL entrepreneurship") and elementary/middle schools ("Mini/Middle REAL"); targeted entrepreneurship development modules; materials and support for establishing successful local and statewide programs; evaluation and documentation of student demographics, learning outcomes, and business development results; school-based enterprise module/training 

Age Level:children (Grades K–8), youths (Grades 9–12), and adults of all ages 

Key Partners: Our ten state member organizations. At the local level: entrepreneurs, small-business assistance providers, and community development advocates through a Community Support Team created by each local program. 

Organizational Partners: Association for Enterprise Opportunity, Rural Policy Research Institute, Rural Governance Institute, Consortium for Entrepreneurship Education.

Abstract: Founded in the early 1980s, REAL Enterprises' mission is to help individuals, schools, communities, and rural America grow through hands-on entrepreneurship education. REAL is committed to preparing youths and adults to be active, self-sufficient, and productive citizens and effective contributors to community and economic development by: creating and sustaining a national network of dynamic entrepreneurship educators supported by effective member organizations, providing high-quality hands-on entrepreneurship curriculum and training for K-16 educators, advocating for experiential education and entrepreneurship, and documenting REAL's effectiveness for students and teachers. REAL serves and supports schools and teachers through nonprofit national and member organizations. REAL has been taught in 43 states by over 1,200 REAL-trained educators to more than 10,000 students annually.
How it works: At the high school/post-secondary level, REAL guides students through the process of creating small businesses of their own design. The process includes: self-assessment to determine students' potential and existing marketable strengths, community analysis to identify needs and trends in the local economy, and researching/writing a comprehensive business plan for a student's chosen enterprise.
A community support team of entrepreneurs and others from the local community assists each local program. REAL has been successfully integrated into existing post-secondary-degree/certificate programs and has demonstrated its ability to create successful businesses.

In elementary and middle schools, Mini/Middle REAL helps students explore entrepreneurship in the context of a fully functioning in-school community (with a "Merchant's Mall," government, revenue, and court system), understand the economic implications of career and lifestyle choices, and apply entrepreneurial practices to school-based enterprises and community needs.
PA Northeast Regional Center for Rural Development http://www.nercrd.psu.edu/
Warren County Entrepreneur Development http://www.wcda.com/Business_Entrepreneurship.php
University of Scranton Small Business Development Center http://sbdc.scranton.edu/
The University of Scranton Small Business Development Center offers free and confidential management consulting services.  Our Center covers an eight county area of Northeastern Pennsylvania consisting of Bradford, Lackawanna, Monroe, Pike, Susquehanna, Tioga, Wayne & Wyoming counties. The Scranton SBDC is part of a Network of sixteen SBDC's in the State of Pennsylvania, and over 1000 nationwide.

PA Entrepreneur’s Guide (PDF) 

http://www.pittsburgh-region.org/public/cfm/brc/pdf/PAEntrepreneur.pdf
Harrisburg Area Community College, Entrepreneurship training Center http://www.hacc.edu
PA Entrepreneurship Development Center, Harrisburg, PA

717-783-5700 or 1-800-280-3801 also found at http://www.newpa.com
Pennsylvania State University, Smeal College of Business and the College of Education

The Center for Entrepreneurship Learning offs its expertise to educators interested in introducing the fundamentals of entrepreneurship to their students. 

http://www.smeal.psu.edu/fcfe/cel/cel_content.html
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